
TikTok and Women’s Body Image
Haleigh Eason, Rachel Thibodeau, Kristina Rigsby and 

Simone Levendosky 

RESULTS

HYPOTHESES

METHOD

DISCUSSION

ParticipantsDefinitions 

Materials

BACKGROUND

• Participants who watched videos of plus-size 

women would have less body dissatisfaction than 

those who were shown videos of thin women

• Body dissatisfaction would be worse for 

participants who watched videos of thin women 

in revealing clothing

• Social comparison would be the same for the 

participants who viewed plus-size women in 

revealing and non-revealing clothing

• Social comparison would be worse when viewing 

thin women

❖ The sample consisted of 216 females who use 

TikTok

❖ Participants ranged from 18-53 years old with 

an average age of 21.3 (SD = 4.527)

❖ 168 participants, 77.8% of total participants, 

were from the online distribution of the survey.

❖ 48 participants were from a participant pool 

with 22.2% of that had students that were 

enrolled in a psychology course at the 

University of Mary Washington

❖ The ethnicity that participated the most in the 

study was Caucasian with 85.2%

• Screening Questions

• 4 TikTok video compilations that were ~60 

seconds long

Measures

• Body Esteem Scale for Adolescents and Adults

• Motivation to Use Social Media for Body 

Comparison 

Procedure

• Our research found no significant difference between the body dissatisfaction and social comparison scores of TikTok-using women after 

watching videos of thin women in revealing clothing, thin women in non-revealing clothing, plus-sized women in revealing clothing, and plus-

sized women in revealing clothing.

• Whereas past research has shown that exposure to images of women meeting the thin ideal results in greater body dissatisfaction and social 

comparison in women and exposure to images of women further away from the thin ideal leads to less body dissatisfaction and social 

comparison, the present study did not find any significant evidence of this in female TikTok users.

• This finding may be explained by the idea that TikTok using women may be desensitized to the stimuli after prolonged usage of the app and 

exposure to such content prior to participating in our study.

• Another explanation would be that the videos shown to the participants may have been too short to create a strong enough effect upon the body 

image and social comparison of our subjects.

• In regards to future research may be of interest to examine the effect of TikTok Videos of skinny and plus size women in revealing and non-

revealing clothing on women who are not TikTok users compared to women who are TikTok users. Additionally studying the effects of longer 

exposure to the stimuli.

Social Comparison

• Social comparison theory contends that when 

people encounter others (real, imagined, or in 

the media) whom they perceive to be better than 

them on a relevant or essential dimension 

(fitness, attractiveness), it threatens their sense 

of self-worth on that dimension, and often 

produces anxiety, frustration, or other negative 

feelings (Festinger, 1954; Suls & Wheeler, 

2013).

• Social comparison is what happens when 

women compare themselves to other women on 

aspects of themselves they view as important, 

such as fitness and attractiveness.

Body Dissatisfaction

• Occurs when a woman is not happy with the 

way they look.

• Negative perception one has about their own 

appearance (de Vries, 2016).

TikTok

• TikTok is a social media platform where users 

share videos of themselves doing various 

things, such as dance trends, challenges, and 

more.

Body Size

• Thin: low body weight in proportion to one’s 

overall height

• Plus-Size: High body weight in proportion to 

one’s overall height

Clothing Amount

• Non-Revealing: Body was covered by wearing 

pants and no midriff was showing 

• Revealing: Wearing bikinis and other exposing 

clothing  

1. We gave our participants informed consent to know 

where data went and how it was disposed of, as well as 

any warning against potential lewd content in the videos, 

such as cursing, partial nudity, and explicit music.  

2. Pre-screening questions: 

• participants must identify as female, over the age of 

18 or 17 with a parental consent form, watch TikTok

videos and have 20/20 vision or corrective lenses  

3. Participants were randomly assigned to four different 

conditions using a computer-generated algorithm within 

Qualtrics. Our study’s four conditions were thin 

females wearing non-revealing clothing, thin females 

wearing revealing clothing, plus-size females wearing 

revealing clothing, and plus-size females wearing 

non-revealing clothing. The videos were approximately 

3 minutes in length and showed three different females 

of the same subgroup condition. 

4. They answered the two questionnaires based on how 

they felt about their bodies and how they compared 

themselves to others on social media.

5. A demographic questionnaire to answer questions that 

revealed their ethnicity, level of education, race, and age.

6. After our study, we also provided a debriefing form to 

inform our participants on what our study was about.

• A 2x2 Between Groups ANOVA was 

conducted to evaluate the effects of body size 

and clothing on the body image and social 

comparison of women who use TikTok.

• A 2x2 ANOVA was conducted to test the 

impact of body size and clothing style on body 

esteem.

• We found that neither body size, F (1,212) = 

1.865, p = .848, partial η2= .863., nor 

clothing, F(1,212) = 1.865, p = .174, η2

=.009., significantly impacted body esteem. 

There was also no significant interaction 

between body size and clothing, F(1,212) = 

.442, p = .507, η2 =.002.

• The averaged responses participants gave on the 

Body Esteem Scale for Adolescents and Adults 

(N=216, M=2.91, SD=.814

• The averaged results for the Motivation and to 

Use Social Media for Body Comparison (N= 

216, M= 2.41, SD= .961) 

• A 2x2 ANOVA was conducted to test the impact 

of body size and clothing style on social 

comparison. 

• We found that neither body size F(1,212) = 

.071, p = .791, η2 =.000 nor clothing, F(1,212) = 

.009, p = .924, η2 = <.001 significantly impacted 

social comparison. There was also no significant 

interaction between body size and clothing, F

(1,212) = .002, p = .969, partial η2 = .001.


