
Association Between Editing Photos for Social Media, 

Depressed Mood, and Disordered Eating Behavior
Antonia Serafin, Antonio Laborte, & Samantha Bertsch

Faculty Advisor: Dr. Wilson

INTRODUCTION

RESULTS

METHODOLOGY

DISCUSSION

REFERENCES

▪ According to the Academy of Nutrition and Dietetics, 

28.8 million Americans will experience an eating disorder 

in their lifetime.

▪There is existing research that social media can increase 

negative eating behaviors, such as purging, eating 

restrictions, and excessive exercise (Christensen et al., 

2021).

Research Questions:

➢ Is the amount and type of editing done to photos for 

social media associated with higher instances of 

disorder eating behavior and depression?

Participants

▪ 46 college students recruited through psychology 

subject pool

▪Mean Age = 18.63 (SD = 1.14)

▪Predominantly female (84.8% )

▪Predominantly Caucasian (67.4%)

Procedure

▪ Participants were asked to complete a survey that 

included three different measures.

o Our study was conducted in-person and used physical 

copies of the surveys.

o Participants data was then entered into SPSS.

Measures

1. Beck Depression Scale (BDS-II; Beck, Steer, & 

Gregory, 1994) 

▪ 21-item self-report questionnaire 

▪ Scores could range from 0 to 63. 

▪ Higher scores reflect greater symptoms of 

depression.

2.  Eating Attitudes and Behavior Scale (EAT-26; Garner, 

Olmstedt, Bohr & Garfinkel, 1982): 

▪ Higher scores reflect greater occurrence of disordered 

eating behaviors. 

Depression Eating 

Attitudes

Eating 

Behavior

Social 

Media

Depression 1
.35*

.74 .16

Eating 

Attitudes

.35* 1 .30* .25

Eating 

Behavior

.74 .30* 1 .02

Social 

Media

.16 .25 .02 1

Correlational Matrix: Testing group differences on disordered eating 

behavior, depressed mood, and editing photos for social media, after 

controlling for participant gender, and history of diagnosis and 

treatment.   

Note: *Correlation is significant at the 0.05 level (2-tailed).

▪ As seen in Table 1, the participants’ responses to social 

media use were examined in relation to Depression, 

Eating Attitudes, and Eating Behaviors. 

▪ Of the six effects that were tested, only two were 

considered significant.

▪ Greater Eating Attitudes were associated with greater 

Depression.

▪ Greater Eating Attitudes were associated with greater 

Eating Behavior.
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▪The current results do not suggest that editing photos for 

social media was associated with increased depression or 

disordered eating behavior. 

▪The results did suggest that those with poor eating 

attitudes also experience more depression symptoms. 

▪These results should be interpreted in the context of 

several limitations, such as a small sample size and the 

homogenous sample (predominantly 18-20 year old, 

Caucasian, female college students). 

▪ One of the reasons our hypothesis was not supported 

could be that our study did not have enough statistical 

power given the size of the effect we were trying to detect. 

This is a reasonable assumption when considering the 

original experiment which had hundreds of participants. 

▪ Contrary to our hypothesis, Social Media was not 

correlated wither Eating Attitudes, Eating Behaviors, 

or Depression. 

▪ Although not significant, the correlations between 

Social Media and Depression, and Social Media and 

Eating Attitudes were in the expected direction. 

Conversely, the correlation between Social Media and 

Eating Behavior was zero. 

3. Social Media Scale 

▪ Created by the researchers to match the format of the BDS-II, 

in both question format and scoring. 

▪ 21-item self-report questionnaire 

▪ Scores could range of 0 to 63. 

• Higher scores reflect a greater dependence on social media 

and an increased likelihood of altering photos.


