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▪ According to Cohen and colleagues (2017), appearance-based social 

media platforms have changed the way people think about their bodies. 

▪ The Biopsychosocial Theory combines biological, psychological, and 

social factors that contribute to media use and eating concerns 

(Ricciardelli et al., 2003). This theory was re-examined by Rodgers and 

colleagues (2020) to observe the same factors on social media, 

specifically. 

▪ Our research examined the effects of social media use on people's 

attitudes towards their bodies. Specifically, we examined the frequency 

in which people use social media, as well as the associations between 

social media use, level of body dissatisfaction, and disordered eating 

behaviors. 

Hypothesis:

▪ As social media engagement and exposure to appearance-based media 

increased, we expected levels of disordered eating behaviors and body 

dissatisfaction to also increase. 

▪ According to the Biopsychosocial Theory, social media usage 

perpetuates biological factors, such as drive for thinness and 

disordered eating behaviors to adhere to Western sociocultural 

standards for appearance.

Participants

▪48 college students recruited through general psychology 

subject pool

▪Mean Age = 18.6 (SD = 1.22)

▪Predominantly female (77.1% )

▪Predominantly Caucasian (75%)

Procedure

▪Participants answered questions about their social media use and 

completed our revised version of the Eating Disorder 

Examination Questionnaire.

▪ Conducted on Qualtrics in a computer lab on campus. 

Measures

▪ Eating Disorder Examination Questionnaire (EDE-Q 6.0)

(Fairburn et al., 2008).

▪ Higher scores reflect more negative attitudes on each of the 

subscales.

▪Restraint

▪Eating Concern

▪Shape Concern

▪Weight Concern

▪ Constructed Social Media Questions

▪ Eight questions on a scale of 0-6 (None to 10+ hours). 

Higher scores reflect higher frequency of social media 

usage.

▪ The simple linear regression of social media use and 

disordered eating behaviors was non-significant, F(1,46) 

=1.148, p = 0.289, with a standardized regression coefficient of 

.156, p = 0.289. 

▪ The simple linear regression of social media use and body 

dissatisfaction was also non-significant, F( 1,45) =2.314, p = 

0.135 with a standardized regression coefficient of .221, p = 

0.135. 

▪ Both of our simple linear regressions were non-significant, 

resulting in us failing to reject the null. Social media use was 

not associated with disordered eating behaviors nor body 

dissatisfaction. 
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▪Both of our analyses were non-significant. Therefore, social 

media use was not associated with disordered eating behaviors 

nor body dissatisfaction. 

▪These results should be interpreted in context of the many 

limitations, including the low content validity of our 

measures. 

▪The sample was a convenience sample because participants 

were recruited from the general psychology subject pool. We 

had 48 participants, which resulted in low power. Our 

participants were predominantly female (77.1%) and 

Caucasian (75%), so our results cannot be generalized to the 

population.
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